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Making a difference
Truth, The American Legacy Foundation’s national youth smoking
prevention campaign hopes to help inform the youth to make the right 
choices when faced with the question, “To smoke or not to smoke?”

FELIX Lamorena just had one of the best summers of his life.
The 25-year-old Fil-Am from Norwalk, Calif., was selected as one 

of the 14 young adults from across the country to serve as “truth” 
crew members for its annual summer tour. 

Most of these crew members have experienced the harmful 
effects of tobacco use in their own families, from asthma to terminal 
cancer. The crew members all share a passion to share facts with 
their peers so they make an informed choice about tobacco use. 

More than 1,400 young people submitted applications for a 
spot on the tour and a chance to become involved in the life-saving 
cause of tobacco use prevention. The 14 selected crew members, 
two of whom are Asian American, represented a cross-section of the 
types of youth that the truth tour encountered when it traveled the 
country from late June to late August. 

“It was such a privilege to be a part of the team,” Lamorena told 
the Asian Journal a couple of days after the tour wrapped up. 

Lamorena was just browsing online when he came across a 
casting call ad. He wasted no time and submitted his application. 
They were later told that more than 1,400 young adults applied for 
an opportunity to be a part of the tour. 

When he found out that he was chosen, Lamorena was ecstatic. 
“I had a chance to do something I’ve been seeing on TV, and I’ve 
been reading in the papers before. I knew I had a chance to make a 
difference somehow,” he shared.

Youth smoking is one thing that strikes quite close to home. 
When Lamorena was growing up, he had an older brother who 

was a smoker. To this day, that brother still smokes. “He slowed down 
a bit, maybe because of my incessant reminders. Or maybe he’s just 
getting old,” Felix said.

He is not being hypocritical though, and he admitted that as an 
adolescent once, he was enticed to smoke as well. 

“I think due to peer pressure, most of the kids today get into 
smoking. I did, too but it just was not for me. I did not like the taste, 
and the more I read up, the more I learned about the harmful effects 
of smoking to my body,” Lamorena added.

Truth, the national youth smoking prevention campaign from 
the American Legacy Foundation, was launched in February 2000. It 
is the largest national youth smoking prevention campaign and the 
only national campaign not directed by the tobacco industry. 

The campaign exposes the tactics of the tobacco industry, 
the truth about addiction and the health effects and social 
consequences of smoking.   Truth allows teens to make informed 
choices about tobacco use by giving them the facts about the 
industry and its products.

Despite a seemingly insurmountable task—that of educating 
the youth on the harmful effects of smoking, and staggering 
statistics about youth smoking, Lamorena and his crew are hopeful.

It is a known fact that teens nowadays are under a tremendous 
amount of stress ranging from school, parents to their peers.

In and out of school, they also can’t escape the pressure to 
smoke. 

They are bombarded by advertisements on a daily basis and 
experience curiosity or pressure from friends to try smoking. 

According to the American Legacy Foundation, about 10 percent 
of all adult Asian Americans smoke and the majority of these 
smokers started before the age of 18. Cigarette smoking is a major 
cause of cancer, which is the leading cause of death among Asian 
Americans. In addition, nearly half of Asian American smokers start 
between ages 18 and 21.  

“My brother is a part of that statistic. He started much earlier—
when he was around 14 or 15 and has been doing so for almost two 
decades now. I’m afraid of the damage that smoking has done to his 
body,” a visibly concerned Lamorena shared.

Truth crew members educate youths about the dangers of 
smoking as well as the tobacco industry’s marketing practices in a 
fun and engaging way. 

The national truth summer tour travels to some of the hottest 
teen events across the country. Young adults that have experienced 
the harmful effects of smoking in their families, like Lamorena, join 
the tour as truth marketers and connect with youths across the US 

in peer-to-peer interactions that are fun and informative.
Now a graduate of the University of California, Los Angeles, 

Lamorena’s own experience seeing family members smoke has 
made him passionate and motivated to keep young people from 
smoking. 

“During the tour, we don’t actually approach the youth and tell 
them to stop smoking. We tell them the effects of smoking to their 
bodies and we educate them so that they are able to come up with 
informed decisions,” he added.

Every year, truth crews connect with more than 500,000 
teens, allowing them to experience 
the truth 
campaign 
firsthand and 
get information 
to help them 
make informed 
decisions about 
smoking and 
the marketing 
strategies of the 
tobacco industry. 

This year, two 
crews and their 

signature orange  truth 
trucks made more than 60 stops across 25 states, as they travelled to 
some of the season’s hottest teen-oriented events. 

“My favorite stops were Boston, Detroit, and of course, Los 
Angeles. The reception was just amazing, and I was so glad that 
I had a chance to talk to as many youths as I can. If I was able to 
convince one or two of them that smoking is not a good thing for 
them, then I’m happy,” Lamorena said.

The truth crew members are talented and charismatic young 
adults who engage in peer-to-peer interaction with teens who are 
attending concerts and events. The fun and engaging atmosphere 
makes it easier for truth crew members to discuss tobacco issues 
in a non-preachy way. Most tour stops feature the distinctive 
orange truth truck and zone, which form a natural gathering 
place. 

“We think its best when we tell them the facts, against just telling 
them to stop smoking. We know very well that teens do not necessarily 
like being told what to do,” he added.

In the zone, crew members hold fashion shows, dance contests 

and freestyle rap “battles;” teach DJ lessons through “Scratch 
Academy” (a group of DJs who school newcomers on the 

fundamentals of DJ’ing, scratching and mixing music); play games and 
distribute truth “gear”—fashionable and trendy items reflecting anti-
tobacco messages. 

Efforts like the tour are clearly working in helping achieve its 
broader goals. Last February, a study published in the American 
Journal of Public Health found that the truth campaign was directly 
responsible for preventing 450,000 teens from starting to smoke 
between the years 2000 and 2004. 

The American Legacy Foundation is dedicated to building a world 
where young people reject tobacco and anyone can quit. Located in 
Washington, DC, the foundation develops programs that address the 
health effects of tobacco use, especially among vulnerable populations 
disproportionately affected by the toll of tobacco, through grants, 
technical assistance and training, partnerships, youth activism and 
counter-marketing and grassroots marketing campaigns. 

For Felix Lamorena, that he was given an opportunity to speak 
with his peers about the effects of smoking was way more than 
what he bargained for. Touring the country with like-minded crew 
members in a cool orange bus was just an icing to the cake. 

AT the recent annual international gift fair in New 
York, I was able to get the latest buzz on Ricco and Tina 
Ocampo’s Celestina home line. They were exhibiting their 
furniture line for the first time. According to my sources, 
the line was well-received, with Elle magazine reportedly 
doing a feature on Tina as a bag and accessories designer 
now designing for the home.

It also received rave reviews from O (Oprah) Magazine’s 
creative director Adam Glassman, and House Beautiful 
came by and liked it, too.

The important question, of course, is which of the 
leading luxury stores will carry Celestina Home? At first 
it was a toss-up between Bergdorf’s and Barney’s, but 
the latter won out because it wanted exclusivity, plus a 
promise of a bigger space at its home floor.

The couple’s home also landed on the cover of the US 
Interiors magazine, and as I write this, the Ocampos are en 
route to another important fair, Maison and Objet in Paris.

Congratulations to Ricco and Tina Ocampo! 
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Celestina home line creates buzz in New York 
By ANTON SAN DIEGO | Inquirer.net

UNTV hosted the movie premiere of Isang Araw 
Lang, produced by Breakthrough and Milestones 
Productions International (BMPI), last August 29, at 
the Helen Mills Theatre in downtown Manhattan.  The 
venue was perfectly fitting the movie,  Isang Araw 
Lang.  From the viewpoint of a moviegoer with the 
experience of watching over a hundred Filipino 
movies, watching this film directed by Kuya Daniel 
Razon was pleasing and refreshing from the 
typical films produced by large studios.  Isang Araw 
Lang is different because it presents a man who 
wholeheartedly gives back to the community.  

In this case, Kuya Daniel, who gives up his job as 
a cop to become a jeepney driver with the intention 
of being able to directly help others. In a specific 
scene, he meets up with a former colleague, a police 
colonel who requests him to come back to the 
force.  He alludes that he is able to help more people 
directly as a jeepney driver than as a police officer.  In 
the film, he cares for five orphaned children.  As an 
orphan himself, it has given him an understanding 
that uniquely shapes his strong desire to help and 
understand others on a personal level.  This allows 
him to deeply touch both adults and children he 
comes in contact with.  

I would recommend this film as viewable for 
the entire family including children.  There are a few 
actions that may require parental guidance.  In all, the 
film is “family friendly.”  The crowd in the theatre was 
composed of mostly families.  All age groups were 
represented; toddlers, children, teenagers, young 
adults, parents, uncles, aunts, and grandparents.  The 
film contains multiple elements that help reach a 
wide audience: drama, suspense, action, comedy, and 
an underlying love story.  The love story between 
the main character and another  female character 
is open-ended and plays the role of drawing the 

viewer into the scene; the secondary role is to provide 
comedic interludes.  

Kuya Daniel Razon explains the reason for the 
movie title.  People ask me why the movie is called  
Only One Day.  I said, ‘One month, or even one week 
begins with one day.’”  

Before the beginning of the film, Consul General 
Cecille B. Rebong said in a broadcast via a prior 
recording, “Let us do one good deed each day...With 
this [good deed each day] we can improve the world 
[we live in].”  This brings to mind the Filipino saying 
of “kapwa tao.”  Kuya Daniel continues to explain 
that starting with one day we can express the love 
that God gave to us by whole-heartedly doing good 
deeds and to show that we are thankful for each day 
of our lives on this Earth. 

During the press conference, the Asian Journal 
asked Kuya Daniel Razon what his inspiration was for 
producing and releasing the film independently.  The 
answer came when he explained with transparency 
the beneficiary of the proceedings.  Mr. Razon said, 
“the proceeds [currently 15 million pesos] is going 
toward two transient homes.”  There are current two 
transient homes: one in Quezon City, Metro Manila 
and the other in Apalit, Pampanga.  They are open to 
those who do not have a place to stay for the night, 
especially women and children; and those who are 
in emergency need.  What makes these transient 
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Photos show Felix in various activities with fellow crew members during the truth tour
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