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A chance for the truth

IF IT didn’t take Sen. Panfilo Lacson nine years to disclose what he
says are more sins of his former boss, Joseph Estrada, his story would
have a greater ring of truth. The motive behind Lacson’s speech at
the Senate on September 14, wherein he focused on a handful of
cases that he said implicated Estrada, is also suspect, indicating that
he is fighting for survival rather than truth, justice and the rule of law.

Still, this could be a case of
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better late than never. The tim-
ing of Lacson’s promised bomb-
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Crime Task Force. on September
14 he indicated that he was al-

shell was not entirely off, since
Estrada looks genuinely inter-
ested, despite all the seemingly insurmountable legal
obstacles, to seek the presidency for the second time
in 2010. The nation has a right to know more details
about the first Philippine president to be arrested,
detained without bail and convicted of large-scale
corruption, and who now wants to seek re-election.
Estrada, his son Jinggoy and some of the parties

ready out of the loop in the final
months of the Estrada admin-
istration because he was protesting the president’s
coddling of criminal activities, and that one of his
PAOCTF subordinates received orders directly from
Malacanang.

Lacson has promised to reveal more in the com-
ing days, and Estrada’s camp is expected to hit back
on September 15. Both camps should be prepared

mentioned in Lacson’s speech immediately denied
the allegations. They said Lacson was simply trying
to deflect charges against him in connection with
the torture and murder of publicist Salvador Dacer
and his driver Emmanuel Corbito in the twilight of
Estrada’s presidency. Lacson has been indicted for
the brutal killings by his former subordinates in the

tion. (Philstar.com)

to present hard evidence to defend their stories. As
the nation watches this very public fight between Es-
trada and his former trusted top cop, the question is
whether the truth will finally come out and justice p
will be served — both in the case of Dacer and Cor-
bito, and in the excesses of the Estrada administra-
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The patriot

JUST as former Senate President Pro Tempore
Sotero H. Laurel’s life spanned 90 years, so did
the participation of the Laurels in our nation’s
political life
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Revolution and became undersecretary of
the interior and then delegate to the Malolos
Congress to his grandson and namesake Sotero
H. Laurel’s service in the Senate—the last of
his family to be elected to national office. In a
sense, Senator Laurel completed the work his
grandfather had begun in the First Republic,
and that his father exemplified as one of the
few statesmen to distinguish himself in all
three branches of our government from the
Jones Law era to the Third Republic—a secular,
independent, and democratic republic.

There are virtues in public life so increasingly
rare they are considered old-fashioned, archaic,
obsolete, irrelevant. Yet they are virtues that
are in truth timeless. Caught by the outbreak
of the war in the United States, Sotero Laurel
became the secretary of Vice President Sergio
Osmefia in the wartime government-in-exile.
As his father increasingly played a prominent
role in the government established back home

thing: on Sept. 27, he offered his resignation
to President Manuel L. Quezon.

His resignation was declined on two
grounds: first, the real question, as Quezon
wrote to Laurel on Sept. 30, 1943 was whether
Laurel remained firm in his allegiance to the
Commonwealth; and second, Quezon did
not believe Laurel’s father was a traitor. “I
believe,” his letter to Sotero Laurel went, “he
is doing what he honestly believes is in the
best interest of the Filipino people for the time
being, and not because he has become a tool
of the Japanese.”

Sotero Laurel had had to scratch out a living
as a taxi driver although he could have clung
to the security of a government job. The lesson
here is that regimes may come and go, but a
public servant will not serve if his integrity is
in doubt.

Sotero Laurel had studied in the United States,
but like his father, he maintained a clear bias,
always, for his country. When he cast his vote
against a 10-year extension to the RP-US Bases
Treaty, he not only helped make history, he
rectified it. By achieving what, for some, marked
the true Independence Day of our nation, he
helped close at long last the era of a permanent
foreign military presence in our country.

It was because of the intrusion of foreign
powers that we will never know what could
have been in terms of our First Republic. It was
because of the collision of foreign powers that
what would have otherwise been a firm, stable

foundation for the independence his father
helped negotiate was shattered because of
World War II. It was because of foreign powers
that democracy gave way to dictatorship and
lasted as long as it did.

Sotero Laurel therefore cast a positive vote
for national sovereignty, for the same reasons
his ancestors had pursued independence in
war and peace: sink or swim, the country had
to pursue its own destiny. For the same reason,
he adhered to that other defining cause of his
ancestors: a nation that would be secular in
orientation.

As reported by the Manila Standard on June
8, 1989, as senator, Laurel opposed a bill
by Sen. Edgardo Angara, which proposed a
government subsidy for private educational
institutions. The Lyceum of the Philippines
would have been among the beneficiaries
of the bill. Laurel pointed out that the bill
would cover religious schools and violate a
constitutional prohibition on granting direct
or indirect subsidies to sectarian or religious
organizations, including schools. He brought
up the point that a subsidy would be like using
public money to purchase religious textbooks
and would thus violate the separation of church
and state.

Angara pointed to a Supreme Court decision
penned by Laurel’s father (Aglipay vs. Ruiz)
which argued that if the benefit to a religious
group was only incidental to the primary
objectives of government, there was nothing
unconstitutional about it. Laurel replied, in
turn, that his father had been writing about
the government issuing a postage stamp
to commemorate a Catholic event and was

definitely not even a grant of public funds or
state property to a particular sect. Laurel voted
against the bill.

He was not volcanic like his brother the
speaker Jose, or garrulous like his other
brother, the vice president Salvador, or a
diplomat, banker, or sportsman like his other
siblings. He exemplified the contributions a
scholar can make to our political life: not only
that there is a place in electoral politics for
the scholarly-inclined, but how his knowledge
informed public debate, as well as providing the
bedrock of principles that made it essentially
effortless for him to avoid conflicts of interest
and make his contributions part of a piece: the
adding-on to the campaign for independence
that never truly ends, but which can be helped
along, or hindered, by each generation as it
enters public life in turn.

Jovito Salonga, his law partner, and Isagani
Cruz, his lifelong friend, will surely speak of the
deep respect and affection they felt for Sotero
H. Laurel. Theirs were ties that transcended
political affiliations, bound by a common love
for country, books, and the law.

For those not of their generation, the
deep respect and admiration for Laurel must
necessarily come from a distance. But it is
there, and ultimately serves to keep the bar
of expectations for public service, particularly
in deliberative bodies like the House of
Representatives and the Senate, high, as it
should always be.

His true monument is the most fitting kind:
a library named after him in the Lyceum, to
which he devoted so many productive years of

by the Japanese, Laurel did the honorable

an honest, patriotic life. (Inquirer.net)

Senior sway

WE recently celebrated “Grandparent’s Day,” which, to my
recollection, was never really given much hype until the late 1990s.
Growing up, I was not even aware that such an occasion even
existed, even though logic and sentiment certainly justify a special
day for lolo and lola. In fact, during a less-than-profound moment,
one of my friends even asked aloud: “Aren’t grandparents covered
during Mother’s Day and Father’s Day? They're the moms and dads

of our moms and dads, right?”

It may be argued that this
renewed interest in the elderly
Domini M. Torrevillas

is one of the manifestations of
how our society has matured.
Indeed, the manner in which
we treat those who are older than us speaks volumes about who
we are as a people. A society that cares and nurtures for those who
are past their prime is one that learns from history, and has enough
foresight and pragmatism to plan for its own future.

On the other hand, there may be a simpler—and admittedly, more
likely—reason why the senior set is getting so much attention these
days. Numerous market studies, trend analyses, and consumer
profile reports have unveiled a phenomenon known as the “senior
sway.” Although the term may lead you to visualize a group of
elderly individuals rocking from side to side, the “senior sway”
is actually used to describe how men and women above 60 years
old are becoming a major force in consumption spending, retail
growth, product development—and yes—even electoral success.
Whereas before, for instance, we would imagine how malls would
push Grandparent’s Day in order to urge grandchildren to treat
their lolos and lolas, the paradigm seems to have shifted. Malls

definitely still promote Grandparents’ Day, but nowadays, it is lolo
and lola treating the grandchildren out, fetching them in their brand
new cars, and shopping for accessories and equipment that cater to
their latest hobby.

Grandma is no longer sitting in her rocking chair while cross-
stitching; she’s dressed in designer clothes (made specially for her
age group) and ready to go ballroom dancing after an afternoon
spa treatment. Grandpa isn’t languidly reading the paper at home,
either; he’s all set to go to the country club to enjoy an activity-filled
day.

Naturally, advertising and mass media have taken notice of this
increasingly influential demographic. A good number of television
commercials, print ads, and brochures now portray senior citizens
as energetic and independent decision-makers. Just the other day,
I saw an ad for Ensure Gold wherein a 62-year old Ronaldo Valdez
outplays his son Janno Gibbs in a game of tennis. A couple of years
back, it would have been highly unlikely that an actor past 60 would
be able to secure a product endorsement, yet now we see just how
good the “young once” can look and feel with the right nutritional
supplement.

Looking at it from a chicken-and-egg standpoint, products such
as Ensure Gold actually make the “senior sway” phenomenon turn
full circle. Recognizing the importance of the older market, Abbott
Nutrition (the makers of Ensure Gold) spent millions of dollars in
order to come up with the most advanced nutritional supplement
specifically tailored for those over 60. The company claims that
upon taking the supplement and receiving optimal support for
their bones, gut, heart, and immune system, these seniors become
healthier, more vibrant, and productive—thus increasing their
weight as a consumer group. This in turn encourages manufacturers
to develop more breakthrough products like Ensure Gold to cater to
their special needs.

Perhaps the great American Jurist Oliver Wendell Holmes summed
it up best when he said that “to be 70 years young is sometimes far

more cheerful and hopeful than to be 40 years old.” As our senior
citizens become more and more empowered, they are given further
opportunities to shape our collective future. Considering their vast
experience and wisdom, we can all benefit from their outlook.

* * %

This piece making older people feel good with health supplements
reminds me of Sen. Loren Legarda’s appeal to owners of private
hospitals not to increase their fees for hospital services, but “to
show your compassion for the thousands of who seek hospitalization
during this time of crisis and escalating poverty.”

Loren, who is the chair of the Senate Committee on Health and
Demography, issued the call after Dr. Rustico Jimenez, president
of the Private Hospitals Association of the Philippines (PHAP), said
that its members may have to increase their fees to recoup their
losses from the 50 percent cut in the price of medicines resulting
from the government’s maximum drug retail price policy.

Loren advised hospital owners to “seek the help of the Department
of Health for possible solutions to prevent them from increasing
their fees such as getting a rebate from the drug corporations from
which they purchase their medicines affected by the government’s
drug policy.”

Loren backed the stand of Health Secretary Francisco Duque III
that private hospitals should first show that they are really losing
from the government’s cut price policy for some drugs before they
should increase their hospital fees.

“The hospital patients, most of whom come from the lower
income groups, are already overburdened by the current high costs
of hospital care and services, as well as the high cost of medicines,
that to increase their fees would be cruel and unfeeling.”

According to Loren, “retailers also should not bear the brunt of
the medicine price deduction decreed by the government since they
only have marginal profits from their sales, while it is the big drug
corporations that are making enormous profits from the wholesale
price of drugs.” (Philstar.com)

The views expressed by our Op-Ed contributors are solely their own and do not necessarily reflect the predilection of the editorial board and staff of Asian Journal.

ASIAN

JOURNAL

PUBLICATIONS

Manila Office:

Suite 208, The Manila Bank Corp., Bldg.
6772 Ayala Ave., Makati City 1226

Tel.: (632) 893-1720 * Fax: (632) 813-8746

Main Office:

1150 Wilshire Boulevard

Los Angeles, CA 90017-1904

Tel: (213) 250-9797 * Fax: (213) 481-0854
e-mail: info@asianjournalinc.com
http://www.asianjournal.com New York and New Jersey:

5 Penn Plaza, Ste. 1932, New York, NY 10001
Northern California: Tel.: (212) 655-5426 * Tax: (212) 655-9241
841 San Bruno Avenue West, Suites 12-14
San Bruno, CA 94066

Tel.: (650) 583-6818 © Fax: (650) 583-6819

2500 Plaza Five, Harborside Financial Center,
Jersey City, NJ 07311
Tel.: (201) 484-7249 « Fax: (201) 484-7201

Las Vegas Sales Office:

3700 W. Desert Inn Road

Las Vegas, NV 89102

Tel.: (702) 792-6678 * Fax: (702) 792-6879

CORA MACABAGDAL-ORIEL
President & Executive Editor

ROGER LAGMAY ORIEL
Publisher & Chairman of the Board

MONETTE ADEVA MAGLAYA
Senior Vice President
Los Angeles Asian Journal

BELLE M. SISON
Executive Vice President
Los Angeles Asian Journal

IVY MANALANG
Vice President - Marketing

MOMAR VISAYA
Editor-in-Chief

JOSEPH PERALTA
Associate Editor

SHARON ANN BATHAN
Features Editor

MARIA LOURDES HALILI
Advertising Editor

DANTE SAMBILAY
Art Director

ANDY TECSON / TED TALAG
Photographers

BANDER LAW FIRM, LLP
Legal Counsel

ADVERTISING AND ADVERTORIAL POLICIES

Asian Journal Publications, Inc. (“AJPI") reserves the right to refuse to publish, in its sole and absolute
discretion, any advertising and advertorial material submitted for publication by client. (“Client's
Material")

Submission of an advertisement or advertorial to an AJPI sales representative does not constitute a
commitment by AJPI to publish a Client's Material. AJPI has the option to correctly classify any Client's
Material and to delete objectionable words or phrases.

Client represents and warrants that a Client's Material does not and will not contain any language or
material which is libelous, slanderous or defamatory or invades any rights of privacy or publicity; does not
and will not violate or infringe upon, or give rise to any adverse claim with respect to any common law or
other right whatsoever (including, without limitation, any copyright, trademark, service mark or contract
right) of any person or entity, or violate any other applicable law; and is not the subject of any litigation
or claim that might give rise to any litigation.

Publication of a Client’s Material does not constitute an agreement to continue publication.

Client agrees and covenants to indemnify AJPI and its officers against any and all loss, liability, damage,
expenses, cost, charges, claims, actions, causes of action, recoveries, judgments, penalties, including
outside attorneys' fees (individually and collectively “Claims") which AJPI may suffer by reason of (1)
Client's breach of any of the representations, warranties and agreements herein or (2) any Claims by any
third party relating in any way to Client's Material.

AJPI will not be liable for failure to publish any Client's Material as requested or for more than one
incorrect insertion of a Client's Material. In the event of an error, or omission in printing or publication
of a Client's Material, AJPI shall be limited to an adjustment for the space occupied by the error, with
maximum liability being cancellation of the cost of the first incorrect advertisement or republication of
the correct advertisement.

Under no circumstances shall Asian Publications, Inc. be liable for consequential damages of any kind.

ASIAN JOURNAL PUBLICATIONS, INC. publishes the Los Angeles Asian Journal, published twice a week; the Orange County and Inland
Empire Asian Journal, Northern California Asian Journal, Las Vegas Asian Journal and the New York / New Jersey Asian Journal which
are published once a week and distributed to Los Angeles, Riverside, San Bernardino, Orange Counties, Northern California, Las Vegas
and New York and New Jersey respectively.

Articles published in this paper do not necessarily reflect the opinions of the publisher. Letters to the Editor are welcome. Letters must
contain complete name and return address. The materials, however, are subject to editing and revisions.

Contributions and advertising deadlines are every Mondays and Thursdays. For advertising rates and other informations, please call
the L.A. office at (213) 250-9797 or the Las Vegas Sales Office at (702) 792-6678 or send us an email at info@asianjournalinc.com






